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Sidney Suit 
says: “Dig it up”
“Most people couldn’t care less about Antarctica and know little about it. Some might have seen a TV programme about one of the heroic explorers like Shackleton, but they know little about the scientific research that goes on there, or how beautiful it is. To most, it’s like another planet - a cold, distant place, home to penguins. For them, signs of global warming and the gradual destruction of the last clean environment on Earth are easy to take. 

If only they knew. The value of Antarctica in money terms is as big as it gets - as a source of fish and squid, a new frontier for tourists or to use the treasure trove of minerals that may lie beneath the ice and the surrounding seas. In Antarctica, anything is possible.

In the future, global companies could become more powerful than governments. In many ways they already are. Oil and mining companies will be some of the most powerful, and most are driven by profit. If there’s money to be made in Antarctica, technologies will be found to deal with the conditions. It is also easy to see a future where these companies will pressure governments to give up the Antarctic Treaty and let mining and drilling go ahead. 

I am certain that the future will see increased commercial activity in Antarctica, and I don’t think this is necessarily bad. I believe in progress - economic development makes the world a better place. 

Companies will come to Antarctica for profit, but I believe that shareholders, customers and even the board of directors will influence the ways in which they make money. These people are what we call, ‘stakeholders’ - they have a stake in the company and therefore can influence how it behaves. These stakeholders can guide companies to act in ways that don’t ruin Antarctica’s environment. Let’s face it, to make money you have to sell what people want, and you have to send out positive messages about what your company stands for. If the market cares enough about Antarctica, customers won’t put up with companies that wreck it. 

We need a new vision for Antarctica – one that focuses on the positive, much like the way people look at activities in space with awe and wonder, full of amazing possibilities. 

Companies could use Antarctica without destroying it. In return for a licence to mine resources, companies could put money into science projects, vital to us all. There are other business opportunities too. With the right marketing, vodka on million year old Antarctic ice could become the drink of choice. They could even tow an iceberg from the Antarctic to ease water shortages elsewhere – the technology for this already exists. 

So I think that Antarctica will be used commercially one day, but this can be controlled. At the same time we can draw on the pulling power and profit of global companies in ways that won’t destroy the host”. 
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Dig it up 

